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public relations & marketing for food, wine & spirits
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Who We Are  

TEUWEN COMMUNICATIONS IS A FULL-SERVICE AGENCY THAT  SPECIALIZES IN PUBLIC RELATIONS, 
MARKETING AND BRAND STRATEGIES FOR THE FOOD, WINE & SPIRITS INDUSTRIES.

• The agency provides high-energy, client-focused, result-oriented services across diverse platforms such as media relations, 
trade promotions, website and social media management and event production.

• Founded in 1995 and based in New York City with a satellite office in the San Francisco Bay-Area and partners in Boston, 
Chicago, Los Angeles and Portland (OR)

• Teuwen Communications’ wine team has decades of wine and food communication expertise. National reach in both media 
and trade with a proven track record of excellent press placements and successful trade promotions

• Our genuine passion for wine and food—and our ability to turn that into memorable programming—sets us apart and 
makes us a highly skilled and dynamic partner



Overview of Capabilities

MEDIA RELATIONS
Teuwen Communications has a custom-made, database 
with in-depth profiles on thousands of viable press contacts 
and established relationships with all top national media 
players, especially in key markets such as New York, Boston, 
San Francisco, Los Angeles and Chicago. Teuwen 
Communications’ relentless drive, creativity in 
communicating and tailored outreach results in impactful 
press placements.

MARKETING, DIGITAL MARKETING & BRANDING 
Whether launching a product or rebranding a wine region, 
we always understand our audience—from fine-dining 
sommeliers to Millennial consumers—creating messaging 
that breaks new ground and generates awareness for our 
clients. We have executed strategic and creative digital 
marketing campaigns with targeted media partners.

WEB & SOCIAL MEDIA
We create and manage relevant, engaging and informative 
websites for clients that include weekly blog posts, food and 
wine pairing ideas, recipes and captivating imagery. We also 
build and engage audiences through original and creative 
programs on Facebook, Twitter and Instagram, establishing 
followings with consumers, key bloggers and players across 
all wine and food sectors. 



Overview of Capabilities

EVENT PRODUCTION
From seminars and tastings to road shows and educational trips, we 
excel in creative, inspiring and impactful events for consumers, 
press and trade.

CREATIVE SERVICES & VISUALS
Our in-house capabilities include custom photography and video, 
development and design of invitations and promotional materials 
for all channels. Additionally, Teuwen Communications has a 
network of designers who can craft bespoke designs to align with 
existing branding.

TRADE PROMOTIONS
We produce unique and attention grabbing trade programs that 
lead directly to increased sales. Highlights include promotions with 
national restaurants (Legal Sea Foods), regional retail giants (Binny’s 
Beverage Depot) and mega bookstore chains (Barnes & Noble).

RESTAURANTS & FOOD PARTNERSHIPS                      
Our genuine relationships in the food industry allow us to work with 
top chefs, sommeliers and food purveyors, and execute custom 
events and cross-marketing opportunities. 



The Team

President Stephanie Teuwen has more than 20 years of international public relations, branding and 
marketing experience. Having grown up in her parents’ restaurant in Provence, France, she has intimate 
knowledge of the wine and food industries. She moved to Manhattan in 1991, becoming the international 
director of Creamer Dickson Basford/EURO RSCG. She founded Teuwen three years later, combining big-
company strategies with the hands-on, personalized work of a boutique agency.

Trilingual in French, English and Italian, Stephanie has conducted hundreds of wine seminars all over the 
country and has a far-reaching network of wine professionals in the press and trade. She serves as the 
chairwoman on the wine committee of the New York Women’s Culinary Alliance.

Co-managing the wine clients is Vice President Louise Jordan DWS, who brings more than 14 years of wine-
industry experience to Teuwen Communications. In May 2016, Louise moved to the San Francisco Bay Area 
to open the West Coast bureau of the agency, increasing media and trade programming in the region for 
current clients, while also cultivating new business opportunities with wineries in California, Oregon and 
Washington State.

Louise has also worked as a sales representative, consultant, educator and brand manager for a broad range 
of European and American fine wines, and has led numerous campaigns for regions such as the Rhône Valley 
and Bordeaux and for brands including Champagne Pol Roger, Sandeman Port and Bacardi.

She earned the prestigious Wine & Spirits Education Trust’s Diploma with Merit in 2005 and has completed 
the first year of the Master of Wine program. Born in Sweden and raised in the United States, Louise has 
garnered international business experience and a global perspective by working in Europe and living in Asia.



The Team

Senior Account Supervisor Marisa Jetter manages media relations, event planning and marketing initiatives 
for the agency’s food accounts and select wine clients. She currently works with Amy’s Kitchen, The Goat 
Cheeses of France, Le Dû’s Wines, Esporão, Falesco and Champagne Laurent-Perrier. She joined Teuwen in 
2010 to assist with the launch of Lincoln Ristorante with revered Chef Jonathan Benno, and also worked on 
all Patina Restaurant Group’s properties—many at landmark locations. At Teuwen she has also worked on 
campaigns for Michelin-starred Aquavit and Le Pain Quotidien, the openings of GRK Fresh, Vivoli Il Gelato NY 
and Wine Disciples as well as a multi-city event program for Cheese From Spain.

Senior Account Executive Cassidy Havens manages media relations, event production and marketing 
campaigns for wine clients, such as Wines of Alsace, Elena Walch and Esporão Wines. Before joining the 
Teuwen team in 2012, she graduated with honors from the Steinhardt School of Media, Culture and 
Communication at New York University. A creative writing minor with past journalism experience, she has 
strong writing skills that are easily utilized in public relations and marketing. She first became interested in 
wine while studying abroad in Europe and holds the WSET Level 3 Award in Wine & Spirits with Merit. 
Currently, she is pursuing the WSET Level 4 Diploma at the International Wine Center in New York.



The Team 

Account Executive Gabriela Marchand manages media relations, events and partnership campaigns for 
Bordeaux Wines, Côtes de Bordeaux and Amy’s Kitchen. After earning a Journalism degree from Boston 
University, Gabriela pursued her passion for food and wine at The Culinary Institute of America Hyde Park. 
She worked “on the line” in San Francisco before joining Relais & Châteaux’s Forbes Five Star property The 
Ocean House in Rhode Island as the PR and Marketing Manager. While there, she gained experience in 
hospitality public relations and marketing, promoting the resort’s culinary program. This became the focus of 
her professional career, and after moving to New York City, she joined a boutique agency and managed 
media relations, events and marketing for several wineries and regions.

Account Coordinator Jessica Kravitz assists on the Rhône Valley Wines, Falesco and Esporão accounts. She 
discovered her passion for food and wine at an early age while cooking with her family and taking sips from 
her father’s glass. A graduate from SUNY-Geneseo College with a Bachelor’s degree in Philosophy, she 
gained invaluable experience in wine and food public relations through her internships at Nike 
Communications and Cornerstone Communications. At both agencies, she supported management of social 
media accounts and websites, event production and press campaigns. After college, she further refined her 
love of food and wine by traveling in France, England and Greece, to name a few. Jessica has volunteered 
twice as a wine pourer at Wine Riot and also worked as a barista at Starbucks, helping to launch the 
company’s newly formed wine program.



Current Clients - December 2016



PR PROGRAM
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Program Overview 

• Campaign Launch Press Release (January) 

• Media Bureau (On-Going)

• One-on-One Press Meetings (On-Going + in conjunction with Grand Tastings)

• 3 Press Trips: 

• March 21- 23, 6 - 8 press (focus on wine-savvy writers)

• May 2- 4, 6 press from Texas

• September 12-14, 6 - 8 press (focus on lifestyle writers)

• 2 Sampling Program 

• April: Quality of Paso Robles

• October: Undiscovered Gems

• Twitter Taste & Chat (July)



2017 Calendar

Jan Feb March April May June July Aug Sept Oct Nov Dec

Launch Campaign Press 
Release

Press Trip: Spring

Press Sampling: Quality of 
Paso Robles

Press Trip: Texas

Twitter Taste & Chat

Press Trip: Fall

Press Sampling: Undiscovered 
Gems

Media Bureau 

One-on-One Meetings

Reporting



Contact

We look forward to working with all of you! 

Stephanie Teuwen | stephanie@teuwen.com

Louise Jordan DWS| louise@teuwen.com

Teuwen Communications

133 West 25th Street, 4W - New York NY - 10001 - 212 244 0622

988 East Duane Avenue Unit 200 - Sunnyvale CA 94085 - 917 968 5175

www.teuwen.com    Twitter: @teuwencomm  Facebook: Teuwen Communications

mailto:stephanie@teuwen.com?subject=




2017 New Additions

https://www.surveymonkey.com/r/PasoUncorked2017


